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INTRODUCTION

Marketing Week delivers exclusive information, insight, and intelligence that
explores the issues, opportunities, and challenges that marketers face. It gives
users unlimited access to a rich archive of more than 90,000 articles, including

*** Exclusive news on influential brands, key individuals and pertinent issues
*** In-depth insights and analytical investigations

** Insightful interviews from marketing and industry leaders

¢ Critical case studies and comprehensive reports

*** Subscriber-only analysis guiding you through key stories and developments
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Registration Process:

bt ).L Circulation Services - Learning x M Fuwwd: RE: Purchase Order-Mark x Q Corporate Subscription b +

[& [l 2%  marketingweek.com/corporate-subscription/?contractld=TMOPU4VHMNC99 W .i. o

You have been invited
Join the liM Trichy group at lIM Trichy! This
daccess begins on Jun 18, 2025 09:30 AM.
Simply register to determine your eligibility to

redeam this access.

Click here for the

registration

LEARNING RESOURCE CENTRE (LRC)



Registration Process10 complete the registration process, enter your first and last

name, email, password, and organization name, then click
Tese
Sign Up'.

marketingweek.com,/corporate-subscription/?contractld=ThRMOPULAVHMC99

Create your account

Last Name nstitutional Email

Password

Organization Name

Click here
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Login process: After the creation of the account user can directly login to

their account using the mentioned below: hitps://www.marketingweek.com/"

Login | About/Buy MquetingWeek Q, Search

/ News Insight Opinion Newsletters Knowledge Bank Awards Festival of Marketing = All sections
. B -
Click here for

Gousto rejigs marketing
leadership to chase
‘next phase of growth’

P&G's Marc Pritchard: Invest
in ‘timeless’ principles
to achieve brand growth

J

Less than half of brands
have ‘well-defined’ Reach to relevance* How

nano influencers are helping

effectiveness function e ——

Trumpextends delcly SPOMSORED BY KANTAR PROFILES
on TikTok US ban

Boots CMO Pete
Markey steps down

=5 Unilever's CMO on
S using ‘creators”’

& voices’ towin
over ‘sceptical”

¥ AO moves marketing
. money into DM

_ atexpense of TV Are your digital audiences

real? How to validate
and optimise campaigns -
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https://www.marketingweek.com/

Log in with your Registered email and Password.

&« C M 22 marketingweek.com/clientlogin,/?redirect_to=https%3A%2F%2Fwww.marketingweek.com%2F w A 1 D &. o

Eg Circulation LS https://iimtlib.libsys... ﬂ Assignment Settings LS LSMart @ User Account Q How to Allow Editor... LS LSOpac OR Create QR Code » 3 All Bookmarks

Login

Stay logged in forgot my password

LOGIN

| don't have an account

™

Privacy - Tarms,
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Home Page: The MW homepage contains various tabs such
as News, Insight, etc.

v News
v’ Insight
v O pinion BIG-BRAND CAMPAIGNS, DALY ROUND-UPS, KILLER STATS

News Insight Opinion Newsletter: Knowledge Bank Festival of Marketing = Allsections

MARKETING NEWS

v Newsletters
Final day to share your thoughts!
/ Know I e d g e B an k yourthoughmonMarkeﬁngWeekmemermOpﬂzedmw(T&Cs).
v Award
Latest Marketing

v' Podcasts News
v’ Festival of

M q r k e Ti n g GupEO: You cn’t I.VM'I-I If we just ‘Placebo ffet’: Heinz's

drive revenue meet the customer Todd Kaplan urges

ﬁ ° without relevance needs, we are dead marketers to ‘'seta
I I S e CII- I O n S higher bar’ for success
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< C m 23 marketingweek.com/marketing-news/?loggedeut=truenocache=true G W e O o

a8 4 Circulation LS httpsi/fiimtiiblibsys.. 7] Assignment Settings 1S LSMart [ User Account 3 How to Allow Editor.. LS LSOpac [R Create QR Code » [ AllBookmarks

n on every screen.

;onnections Mean Everything

My Account | Signout MﬂrketingWeek Q, search

N Insight Opini Knowledge Bank sval of Marketi =Allseﬂlons/' A” SeCtIOnS

g

MARKETING NEWS

BIG-BRAND CAMPAIGNS, DAILY ROUND-UPS, KILLER STATS

MarketingWeek Close menu

Final day to share your thoughts!
Marketers, share your thoughts on Marketing Week to enter £100 prize draw (T&Cs). Marketing Effectiveness

_Hmenirs—) Marketing News Skills & Trainin
W ay g g

Insight Strategy Brands

Latest Marketing
News

Adidas
Opini Brand Positioning

. Aldi
Customer Experlence

Mark Ritson R

Design & Branding

Helen Edwards Boots

TikTok

Marketing Effectiveness

Peter Weinberg & Jon Lombardo Cadbury

Market Research

Grace Kite Coca-Cola

Price Strategy
Helen James ) ) Diageo
. Product & Service Innovation
Rebobhotton . . John Lewis & Partners
Targeting & Segmentation
Newsletters Just Eat

Tactics
KFC
Subscribe .
Advertising Marks & Spencer

Festival of Marketing Agency Relationships McDonald's

Content Marketing Nike

Knowledge Bank CRM & Loyallty Procter & Gamble
Data & Analytics Tesco

Podcasts

Influencer Marketing Unilever

Programmatic Advertising
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News:. The MW covers the latest news on the biggest stories, allowing
users to stay up to date and informed on what they need to know.

Be Seen On every Screen. I::Discevermore:j

sky|media| ¢ Connections Mean Everything

My Account | Signout MquetingWeek Q, search

News Insight Opinion Newsletters Knowledge Bank Awards Festival of Marketing = All sections

MARKETING NEWS

BIG-BRAND CAMPAIGNS, DAILY ROUND-UPS, KILLER STATS

Final day to share your thoughts!
Marketers, share your thoughts on Marketing Week to enter £100 prize draw (T&Cs).

Have your say —»
|

Latest Marketing
News

LEARNING RESOURCE CENTRE (LRC)



Insight: MW provides insight, research and reports into key issues, which
allows users to benchmark decision-making.

)] : |

Engineered for advantage. (o)

sky media| # Connections Mean Everything

My Account | Sign out Marketi ngWeek Q, Ssearch

News Insight Opinion Newsletters Knowledge Bank Awards Festival of Marketing = All sections

MARKETING ANALYSIS

IN-DEPTH FERTURES, INTERVIEWS AND INSIGHTS INTO THE BIG ISSUES

Final day to share your thoughts!
Marketers, share your thoughts on Marketing Week to enter £100 prize draw (T&Cs).

Have your say —>

|
Latest Analysis
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Opinion: Expert opinion/commentary from marketing’s most respected voices,
including Mark Ritson, Helen Edwards, Grace Kite and Richard Shotton.

-~

My Account | Sign out MquetingWeek Q, Ssearch

News Insight Opinion Newsletters Knowledge Bank Awards Festival of Marketing = Allsections

MARKETING OPINION

THE SHARPEST COMMENTARY ON THE BIG ISSUES

Final day to share your thoughts!
Marketers, share your thoughts on Marketing Week to enter £100 prize draw (T&Cs).

Have your say —»

]
Latest Opinions

So you think you're YouTube’s real threat Are you managing
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Podcasts: Featuring analysis of marketing trends and interviews with top
marketers.

»

My Account | Sign out MquetingWeek Q, Ssearch

News Insight Opinion Newsletters Knowledge Bank Awards Festival of Marketing = Allsections

MARKETING OPINION

THE SHARPEST COMMENTARY ON THE BIG ISSUES

Final day to share your thoughts!
Marketers, share your thoughts on Marketing Week to enter £100 prize draw (T&Cs).

Have your say —»
|

Latest Opinions

So you think you're YouTube’s real threat Are you managing
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Newsletters: As part of our subscription package, users will receive exclusive
newsletters. These daily dispatches will deliver a curated blend of insights, news,
and perspectives right to your inbox. Also, you can manage the newsletters you
want to receive and your marketing preferences at any time by visiting your ‘My
Account’ page on the Marketing Week website.

m Marketing Week’s Afternoon Briefing : The latest

WELCOME TO YOUR MARKETING WEEK SUBSCRIPTION!

news, views and opinions handpicked exclusively for

As part of your subscription package, you will receive our exclusive newsletters.
These daily dispatches will deliver a curated blend of insights, news, and perspectives
right to your inbox.

Here's what you can expect: S U b S C r i b e r S o

Marketing Week's Your Marketing Week
Afternoon Briefing (Friday)
(Monday-Thursday)

Wrap up vour week with a
The latest news, views and comprehensive overview of key
opinions handpicked exclusively stories and our expert analysis on

Your Marketing Week: Wrap up your week with a

Tick to receive newsletters

comprehensive overview of key stories and our

and your marketing preferences at any time by visiting
your ‘My Account’ page on the Marketing Week website.

expert analysis on their implications for you and the
industry.
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Thank you
for any further query please contact
“library@iimtrichy.ac.in”
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