th
ANNIVERSARY SPECIAL

SUBSCRIBER COPY.
PRICEZ250Q" - *
MAY 30, 2025

N
\::&_
\ SN
N
A S
\
. E
1>
arf
ff}
. it oy #
o <
o )

- N
r \ 1
- '
-
- o ‘.\_i‘ 4 iw
_Jt{: . e
- —— -

HOW CAN INDIA INC MAKE THE MOST OF IT?
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24  HOW TO RUTURE-
PROOF BIDIA AGAINST
SHOCKS

The Tramp disruption is
am opportessty to build
somseneus om the need for
seforses aad their execution,
wrmars AK Bhattacharya

29 » WHEN WINNING
ST EVERYTHING

For Imdia to develop sport
farthey, we need to treat it as
a social culture, and not just
a pursuit for medals, writes
Abhinav Bindra

34 » A MODEL OF
RESILIENCE

Regulatory innovations by
Sebi have enhanced market *
itegrity. And the rise of
mewer technologies is driving
waprecedented innovation,
writes Ashishkumar Chauhan

37 o THE LONG ROAD TO
LONGEVITY

Scentific and technological
breakthroughs are claiming
w prolong life, writes Deepak
Sammi_ Is India’s health care
mdstry ready for it?

40 = AT A CROSSROADS
Dev Khare writes: Should
India ook to build the

mext Al-native bellwether,
ar should it copy models
mrvented abroad?

42 *» YOUNG &
RESPONSIBLE

Nextgen scions can steward
family businesses in a climate
of global uncertainties, write
Nupur Pavan Bang and Kavil
Ramachandran

48 « BUILDING DIGITAL
ECONOMY FOUNDATIONS
Lessons from India can
become a blueprint for Africa
to set up scalable digital
foundations, write Wamkele
Mene & Nandan Nilekani

AK Bhattacharya is editorial director
at Business Standard and author

of The Rise of Goliath: Twelve
Disruptions That Changed India

Rohan Murty, founder,
Workfabric Al / Soroco

Family enterprises contribute over 70 percent of global GDP

52 « POWERING THE
FUTURE

India’s energy goals will be
shaped by the capacity to
implement at scale, with
speed, and with the end-user
in mind, writes Praveer Sinha

58 ¢ TAKING TOURISM TO
NEW HEIGHTS

As travellers discover a new
India, hospitality players are
building a new ecosystem

to meet them there, writes
Puneet Chhatwal

64 o FAST FORWARD TO
THE FUTURE

What seems futuristic today
could be standard tomorrow—
especially in electric vehicles,
where the potential for
innovation is massive, writes
Rajesh Jejurikar

68 ¢ FROM ILLNESS TO
WELLNESS

As we move from reactive
treatment to proactive

and personalised care,

the disruptive forces of
technology, innovation and AI
promise to democratise health
care, writes Dr Ranjan Pai

74 » AlIS YOUR
TEAMMATE

An Al co-worker quietly
absorbs processes, and data
from the repeated actions of
team members, and presents
insights much faster than its
human counterparts, writes
Rohan N Murty

80 o STARTUPS MUST
MOVE AWAY FROM VANITY
METRICS

Purpose-driven companies
attract loyal customers and
committed teams, writes
Sanjeev Bikhchandani

84 « SUPERCOMPUTERS
ON WHEELS

The future of luxury, as
exemplified by the automotive
industry, lies in digitalisation
and personalisation, writes
Santosh Iyer

88 ¢ FROM HORSEPOWER
TO SENTIENCE

The global automotive
industry is witnessing a
revolution. With efforts across
stakeholders, India can be a
defining force in the sector,
writes Shailesh Chandra

90 o INNOVATION FOR
THE WORLD

Indian pharma—with its
advantage in scale, reach and
cost—can play a key role in
improving the quality of life
for global good, writes Sharvil
Patel
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94 » ‘Al WILL CHANGE
THE FOOTWEAR BUSINESS’
Reebok co-founder Joe Foster
has joined Ben Weiss, founder
and CEO of Syntilay, to launch
the world’s first Al-designed,
3D-printed shoes
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