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The New Muslim
Consumer

Adherents of Islam

in Southeast Asia are
becoming a bigger, more
affluent market—and are
looking to spend in line
with their values.

BY LIONEL LIM
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“Modest fashion” on
the runway at a show

in London celebrating

Indonesian designers.
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Geopolitics is driving
Middle Eastern money to
Asia as wealthy investors
search for a way to hedge
aU.S.-dominated system.
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The country aspires to
provide the backbone of
the global Al boom.

Will the bet pay off?
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Marc Lore and his quest
to create the Amazon
of food delivery.
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Profit Pilot

CEO Ed Bastian has
turned Delta Air Lines
into the biggest cash
machine in the industry.
Can he keep the good
times rolling in rough
economic weather?
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China Launches
an Al Comeback

DeepSeek and,other
Chinese tech firms have
erased much of Silicon
Valley’s lead in artificial
intelligence—showing
how China’s “fast
followers” can still win
abusinessrace.
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“We should be at least a $10 billion

company,” says the CEQ, who aims

to expand the storied brand’s reach.
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a key means to do that.”
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Brainstorm Al
London
Fortune Global 500
executives, technologists,
entrepreneurs, investors,
and policymakers explore
the most pressing issues
surrounding Al and its latest
advancements.

(May 6-7, London)

Most Powerful
Women International
Summit
This invitation-only MPW
event convenes some of
the world’s most influential
female business leaders
to discuss top business
trends and how women are
redefining leadership.
(May 20-21, Riyadh,
Saudi Arabia)

ASEAN-GCC and
ASEAN-GCC-China
Economic Forums
In partnership with the
Government of Malaysia,
these forums will explore
urgent challenges facing
business and government
leaders in three of the
world’s most dynamic
regions: Southeast Asia,
the Gulf, and China.
(May 27-28, Kuala Lumpur,
Malaysia)

FOR MORE INFO,

GO TO FORTUNE.COM/
CONFERENCES
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