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# Passport is a vast resource of business intelligence on Industries, Countries and Consumers.
# Users can use it to track market sizes, brand shares, company shares, industry trends, competitive landscape as
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Home page is simple to use with intuitive search option which guides users from
statistics to analysis in no time

Consumers

Search Foonomies Companies
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YOUR ANALYSTS

Beiersdorf AG in Beauty and
Personal Care (World)

Global Company Profile | 06 Jul 2021 YOUR ACCOUNT MANAGERS

i

COVID-19: ADAPTING AMD RECOVERING AMNALYTICS IN ACTION COUNTRY REPORTS: DATAGRAPHICS

Our analytics dashboard. scenarios Identify growth drivers. the state of !Jndemr:a"a .“m "_-'a"fct I:-Jnd_scapc el
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PASSPORT TRAINING

Passport Search - create detailed custom searches to
access specific information in database

5= Passport

YOUR ANALYSTS

i

Retail Tissue Global Industry
Overview

Briefing | 20 Jul 2020

COUNTRY REPORTS: DATAGRAPHICS SEARCH STATISTICS

COVID-19 ANALYTICS IN ACTION

Understand the market landscape with interactive Find the data you need. Quickly identify statistics
visualisations of industry, category and by industry and category impacting your
geagraphical data. organisation.

Our research analysts and analytics Identify growth drivers, the state of the
tcams are assessing the short and long current competitive landscape and
ferm impact of COVID-19 across trends through articles, analysis and
product categories, economic reports.
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PASSPORT TRAINING

Search >> Search Full Tree >> Go

Search

Search

Creste new detsiled custom queries, guickly jump to specific data, or sccess recent and/or saved searches [

Search Full Tree

Get everything you need

ndustrios

RECENT SEARCHES

Censumers

Economies Companies Analytics

SAVED SEARCHES
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CATEGORIES AND TORICS b ‘ GO )

Browse Tree

Explore & category or topic

CATEGORIES AND TOFICS =

You searched for :

Ezporns of Goods and Services Kazakhstan

: Exports of Goods and Services Kazakhstan

SEE DATA NOW Quick Market Statistics

Go directly to & data table by selecting sperific categories or topics
and geographies.

on Ed inn Kazakt

: Urbon Population Kazakhstan

Add Categories and/or Topics {maximum of 15)

You searched for :

You searched for :

You searched for :
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Store-based Retailing Kazakhstan
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PASSPORT TRAINING

One can do multi industry comparisons by comparing similar and adjacent
industries across multiple geographies

|
Search Full Tree: Categories and Topics
“ %}g&ﬁ irb GEOGRAPHIES (1) iUl |

Beauty and Persenal Care Consumer Franca | Claar All
(= INDUSTREES 5 :
- Search Full Tree: Categories and Topics
+ . Hlcohoic Drinks . CATEGORIES AND
¥ Torics (a) GEDGRAPHIES (0}
+ Appared ang Footwaar
Beauty and Personal Care Consumer Finance Digital Consumer Income and Expenditure Claar-All
4 Beauty and Personal Care '
+ Consumer Apphiances
+ Tissue and Hygiene =
+ Cansumar Blectronics
+ [l Trave! =

+ 'm Consumer Finance =
f.:] ECONOMIC AND CONSUMER TOPICS

+ Consumer Foodsenvice + Business Dynamics

+ Consumer Health + |m| Digital Consumer

+ Health and Wellnezs + Economy, Finance and Trade
+ Households

+ |m| Income and Expenditure

+ Sustainability

+ Population

‘£ 2020 Euromonitor is privately owned & trademarked | Contact | Terms and Conditions | Privacy Policy | Cookie Poficy

You can expand your search by co-relating your search with a
relevant socio economic indicator as chosen
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Complete the search by choosing the geography from our 100 + countries and regions

Search Full Tree: Categories and Topics

o CATEGORIES AND

TOPICS {4) (2] GEOGRAPHIES (0)

No Geogrophies have been selected.

Type a specific geography to filter the available items Select a Predefined Geography list
Find & Specific Geography Q GEOGRAPHIES ~
All countries ,:
(=) GEOGRAPHIES [
E Americas
World
APEC
+ Asia Pacific
ASEAN
+ Australazia
BRIC
-
+ Eastern Eurcpe e
+ Latin America I:n[‘:{
- Middle East and Africa ==}

One can also choose from our dedicated predefined geography list that caters to
economic group countries i.e BRICS, ASEAN etc
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Structured data by Industries,

tracking hundreds of consumer trends, products and services

Industries Economias Consumers

Consumer Products
Alcoholic Drinks Ho o
A and F Haot Drinks:
HOT DRINKS llllllllllll
A otive Luxury

Murtrition

FEATURED CONTENT

Megatrend Briefing - Conne
Consumers: Future Mobility,
and City

Opiion | 05 Jun 2018

Companies Analytics Consulting

Sarvices

ngredients

STATISTICS AMALYSIS

BRIEANGS

SEARCH STATISTICS

Find the data you nead. Quickly identify statistics by categary
impacting your crganisation.

Fresh Food Economry

Briefings

© Euromonitor International

The: Future of the Meak Mapping a New

Reacting to the Thind Wave: Altemative
Approaches to Coffee Premiumisation

Ht Drinks: Quartedy Briefing Q4 2018

The: Megabrands: The Top 100 fmeg
Brands Workdwide
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Two folded search process
1. Choose industry/category you want
2. Choose the geography you want and click search

0 |
Industries Browse Tree: Categories and Topics
(| CATEGORIES AND =
Alcoholic Drinks = 3 Fresh Food = 3 Packaging Y ') Topics 4 SEEGISEENEN L
Hot Drinks | Coffes Taa || Other Hot Drinks Clear All
Apparel and Footwear 3 Health and Wellness = 3 Personal Accessories = §) 4l 1 i
Automotive =] 3 Home and Garden =] 3 Pot Cara = Y
::ny and Personal = ) Hama: Cara = ) Rotailing = ) Type a specific category or topic to filter the available items
Find & Specific Category or Topic
Consumer Appliances = 3 M Hot Drinks = - Soft Drinks = Y
You fre Hera: Categories and Topics - HOT DRINES
Consumer Electronics = A Ingredients 3 Sports A
Select All
Consumer Finance i= S Institutional Channels 3 Tissue and Hygiena Y
Industries
Consumer Foodservice Luury Goods Tobacco
= ! _ = ! = ) B Coffea == bl W Other HotDrinks T B2 Y
e W Tea 'ﬁg = b m
World Eastern Europe E} . North Amarica % b Back to-lop
Asia Pacific :@ ) Latin Amerca :@ } Wastern Europe E@ )
Australasia B ) Middle East and Africa B )
9 Albania Hungary Poland
Belarus Kosovo B Romania
Beosnia-Herzegovina B Llabvia Russia
B Bulgaria Lithuania Serbia 9 SEARCH )
Croatia Macedonia Slovakia
Czach Republic Moldova Slovenia
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The result page has both - Statistics/Analysis
Refine your search to find further relevant analysis by geography, categories and topics,
analysis type and lifestyle themes.

Soarch Industrios Economies: Conzumars Companios Anabytics Consuhing Halp

You scarchad far: Search Industries Economias Consumers
CATEGORIES AND TOPICS py: Hot Drnks, Coffos, Tea, Othar Hot Drinks
GEQOGRAPHIES (3 Hulgaria, Latvia, Homania

ANALYSIS

STATISTICS

REFINE YOUR SEARCH

MARKET SIZES You searched for:
ted sales i i i dard dat e d L
e SaleSir SHime Sencs by Stindarl ats psty Pee copland g CATEGORIES AND TOPICS (1): Hot Drinks

Coffes Romania
Hot Drinks Romania GEOGRAPHIES (3): Bulgaria, Latvia, Romania

Other Hot Drinks Latvia
Tea Latvia
Coffee Latvia

| STATISTICS AMALYSIS
VIEW FLULL DATA SET || CONFIGURE ANDEXPORT YOUR DATA

REFINE YOUR SEARCH

COMPANY SHARES

Share of sales and actual sales by company in a time series by standard data types. CEOGRAPHIES W
Dther Hot Drinks Laivia
Tea Romania CATEGORIES AND TOPICS W

Coffee Latvia
Tea Latvia ANALYSIS W

Tesa Bulgaria

m | CONFIGLIRE AMD EXPOST YOUR DATA

Hot Drinks in Latvia

COUNTEY REFDRT | 06 MAR 2012

Thanks to the improving economy and rising incomes, a growing
and retailers continue relying on innovation and education to bo
volume market. The inherently 2nd potentially more sophisticate

LIFESTYLE THEMES

SORT W | . a =
| Hot Drinks in Bulgaria
o B COUNTRY REPORT | & MAR 2019
Share of sales and actual sales by brand in a time series by standard data types. ‘ G G |
Other Hot Drinks Latvia Overall, 2018 was a good year for hot drinks in Bulgaria, with wol
Tea Romania promotional activity in medern retailers, as well as the expandin
Tea Latvia
Tea Bulgaria
© 2018 s r ty & _k_E;;-;mmfnmlml Frivamy Policy | Conlio Polioy

Hot Drinks in Romania

COUMTEY REDORT | 05 MAR 2010

There is a traditional saying in Romania, “coffee is coffee and te;
consumers are, however, bacoming more sophisticated and are
product and in some cases a healthier alternative for boosting e

e EUROMONITOR
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Industries Economies Consumers Companies Analytics Consulting Help

w2~ Passport

e Change Industry or Country Data Download
Market Sizes Switch to Forecast Years

Histarical §|/ Category Definitions l Region Definitions Calculgtion Variables

Data Type N Un Current Constant

Bulgaria Hot Drinks Retail Value RSP BGN million Current Prices 416.3 428.7 452.6 471.9 454.2 517.6

Bulgaria Coffee Retail Value RSP BGM million Current Prices 369.4 380.32 402.1 419.4 435.6 461.3

Bulgaria Tea Retail Value RSP BGM million Current Prices 40.4 41.9 43.9 45.9 47.9 49.6
mE Yil Bulgaria g:i':_:—sHOt Retail Value RSP BGHN million Current Prices 6.4 6.5 6.6 6.3 6.6 6.7
EENEY Latvia Hot Drinks Retail Value RSP EUR million Current Prices 109.2 111.1 111.7 114.3 115.0 110.2
EENEY Latvia Coffee Retail Value RSP EUR million Current Prices 4.2 85.2 5.8 8.6 as.0 53.9
EEOEY il Latvia Tea Retail Value RSP EUR million Current Prices 21.7 21.5 22.4 22.3 22.3 22.5
HEOEY Latvia g::_li;Hm Retail Value RSP EUR million Current Prices 3.4 3.4 3.3 3.6 3.7 3.9
L] ] il Romania Hot Drinks Retail Value RSP RON million Current Prices 1,576.1 1,633.8 1,605.7 1,673.9 1,826.6 1,966.5
L[ | il Romania Coffee Retail Value RSP ROM million Current Prices 1,436.4 1,545.7 1,513.1 1,576.1 1,722.4 1,851.2
L[ | il Romania Tea Retail Value RSP ROM mi Current Prices £9.1 75.8 79.7 g4.0 29.5 99.4
L] ] il Romania g:::_:—sHOt Retail Value RSP RON million Current Prices 10.6 12.3 iz2.8 13.8 14.7 15.9

1. Hot Drinks: Euromonitor from trade sources/national statistics
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5P Passport

ALL -~

SEARCH RESULTS [/

Market Sizes

Historical

I CONVERT DATA CHANGE DATA TYPES E GROUP SUM

Stats Type Y Geography
L1 Yl Bulgaria Hot Drinks
[ 1] Yilu Bulgaria Coffee
[ ] | il Bulgaria Tea
L1} ¥l Bulgaria Other Hot Drinks
EEEEY Latvia Hot Drinks
EEEEY: Latvia Coffes
EEEEY Latvia Tea
EEEEY Latvia Other Hot Drinks
L1 Yl Romania Hot Drinks
L1} ¥l Romania Coffes
L 1] Yl Romania Tea
L1} ¥l Romania Other Hot Drinks

Research Sources:
1. Hot Drinks: Euromonitor from trade sources/national statistics

serv )
R oo m

Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP

Industries Economies

Consumers

Companies

Analytics

Consulting

EUR million

EUR million

Currency Conversion
y-0-y ex rates
y-0-y ex rates
y-o-y ex rates
y-0-y ex rates
y-0-y ex rates
y-0-y ex rates
y-0-y ex rates
y-0-y ex rates
y-0-y ex rates
y-0-y ex rates
y-O-y ex rates

y-0-y ex rates

Current Prices

Current Prices
Current Prices
Current Prices
Current Prices
Current Prices
Current Prices
Current Prices
Current Prices
Current Prices
Current Prices

Current Prices

356.7
338.7
15.6
2.4

Category Definitions |

367.7
347.9
17.1
2.8

361.4
340.6
17.9
2.9

Region Definitions

372.8
351.0
18.7
3.1

Calculation

3599.9
377.1
19.6
3.z

Variables

428.5
403.4
21.7
3.3

= Possibility to work with data: use conversion functions, change time series (forecasts), stats types,
categories, geographies, switch to forecasts, Companies, Brands, Distribution, Prices, Ingredients

= Definitions and Research Sources

© Euromonitor International
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Industries Economios ( Companias Analytics

You searched for
CATEGORIES AND TOPICS (1): Hot Drinks
GEOGRAPHIES (2): Bulgaria, Latvia, Romania

STATISTICS

REFINE YOUR SEARCH

GEOGCRAPHIES L

CATEGDRIES AN

LIFESTYLE THEMES

© Euromonitor International
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Hot Drinks in Latvia

COUNTEY REEDET 06 MAR 2013

Thanks to the improving economy and rising incomes, a growing number of Latvians are willing and able !
and retailers continue relying on innovation and education to both enhance their competitiveness and pu:
volume markat. The inherently and potentially more sophisticated segments, such as speciality teas and ©

Hot Drinks in Bulgaria

COUNTRY REPORT | 06 MAR 2015

Owerall, 2018 was a good yoar for hot drinks in Bulgaria, with volume and value sales continuing to increa
promotional activity in modern retailers, as well as the expanding base of pod machines and general grov

Hot Drinks in Romania

COUNTRY REDBDAT | 05 MAR 2010

There is a traditional saying in Romania, “coffee is coffee and tea is tea”, with the former consumed as an
consumers are, however, becoming more sophisticated and are increasingly ready and open for new exp
product and in some cases a healthier alternative for boosting energy. Coffes, in the meantime, is now pe

m EUROMONITOR
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Access complete versions of reports with extra analysis via Related link and easy download
option

Hot Drinks in Bulgaria

COUNTRY REPORT | MAR 2010
AMALYSIS DATAGRAPHICS

¢ Share my link & Sawe to my content Change language

EXECUTIVE SUMMARY

Hot drinks sales continue to rise

Owerall, 2018 was a good year for hot drinks in Bulgaria, with volume and value sales
continuing to increase in line with the review period CAGR. Coffee consumption increased
thanks to strong promotional activity in medern retailers, as well as the expanding base of
pod machines and general growing awareness of coffee culture.

An unusual uptick in the incidence of flu in the first half of the year boosted demand for
tea, which consumers generally perceive to be a health and weliness product. In addition,
rising awareness of the health hazards of obesity maintained interest in slimming teas.
Fimally, demand for other hot drinks showed weakness due to low innovation within the
area and growing sugar intake awareness among children. Over the forecast period, the
strongest volume increase is expected to be seen within tea due to still low consumption
within the country and growing interest in healthy alternatives.

Solid growth in pods and organic products in 2018

A key trend in coffee in 2018 was the continued strong interest of consumers in fresh
ground coffee pods and capsules. This was driven by the declining cost of coffee
machines, which are currently priced at levels approaching older espresso devices.
Remarkably, otherwise health-conscious consumers seem unaffected by concerns about
the envirenmental impact of capsules. This reflects the fact that pods and capsules still
remain a small niche within coffee, with envirenmental impact largely being invisible to
mast consumers, who are instead more interested in the benefits of the new technology

S L U [ R | S NN N SR [ R PR |
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Economies

Consumers Companies Anmalytics

DOWNLOAD RELATED

Market Sizes

Sales of Hot Drinks
Retail Value RSP - BGN million - Current - 2004-2023

518

Forecast
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PASSPORT TRAINING

1. DASHBOARDS SEARCH

P Passport Industries Analytics Help

COoVID-19 ANALYTICS IN ACTION

COUNTRY REPORTS: DATAGRAPHICS SEARCH STATISTICS

Understand the market landsmpe with inleractive Find the data you need, Quickly identify statistics
wvisualisations of indusiry, category and by industry and category impaciing your
geographical data. organisation

Our research analystc and analytics Identify growth drivers, the state of the

feams are assessing the short and long current competitive landscape and

term impact of COVID-19 across trends through articles, analysis and

#® Industries

CHOOSE CATEGORY | CHOOSE INDUSTRY ~
CHOOSE GEOGRAPHY CHOOSE CATEGORY

product calegories, economic reports.

scenarios and consumer lives.

SEARCH AMALYS EARCH DASHEOARDS BREXIT NARIOS TOOL MEGATRENDS
Ls detailed is from E nito Select a dashboard it isual and interact . A = -

ewrag_e el woetpis ki Eua ol H _“ B A S Explore the implications of Brexit and In-depth analysis en the mest
International’s research team to the to high-level trends.

the impact on economies, industries influentinl megetrends shaping

consumer behaviour and attitudes

state of the matket and opportunities.
and consumers.

® Industries
@& Indust 3
neusnes today and in the fulure.
Ecanomies and Consumers Erininies
C
CHOOSE INDUSTRY - |
CHOOSE GEDGRAPHY | BEAUTY AMD PERSOMAL CARE -~ |

| o |

s | Privacy Policy | Cuokie Poliy fuRowoNITOR

© 2020 Evrumanitor s privately owned & trademarked | Contect | Tesms snd C

Dashboards are interactive graphically
represented data
Search Dashboards >> Industries >> Select >>
Go
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PASSPORT TRAINING

Dashboards >> Map View
- compares locations of geographies that fall within certain bins, or ranges of data.

Industries Economies Consumers Companies Analytics

Data download
Alcoholic Drinks Dashboard choose dashhoard v ppt /p af /print |_\1/

! B EExre

|| Alcoholic Drinks Global Figure 2
= 2017, million ires

252,023.3

Market Size
Map \iew Total Volume, million litres, 2007

Regiocnal Comparison
2017, million Blres

pmpech

Australasia |
Eastarn Europe -
Latin America =
Middla East and Adrica .
Maorth America -

W 19756 - 561807
B 5527 - 186D
W 2251- 5281

® o_zm38

Wiastarn Europo ]

Mot Busirnkod

— Analyses & Statistics
m .-'. C ina | Explore in Detail |
Market Size 22 |5 Per Capita 2! & Forecast Growth 22! @
2017, millkon Ftres 56,1807 2017, litres 40.63 2017-2022 CAGR 03%
L L L3 & & L & & © Furcenonitor Intarmational 2005

Explore in Detail
This button will open the new Small Vis
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PASSPORT TRAINING

Dashboards >> Explore in detail >> New Small Vis

Industries Economies Consumers Companies

Analytics

| Hore?
Alcoholic D Alcoholic Drinks —1[x]| cloba Figure =
‘China 15 = 2017, milion fitres
i Chin 5 EL&E?
MapView  Total Volume, mition| Quick Stats and Links Category YOY Growth Compariscn 2 52,023.3
‘_ﬂ Saloctod goography's actunl renk v othor goeographios. million Fires, 2002 2072
- 56,180.7  as, R
2017, million Eires
40.63 fista Pacific e——]
e 1308% | Austalazia |
i I B
f Eastarn Europe -
Latin America -
0.3% /‘\“m"‘*‘ Micklle East and Arica [
I Marth Amarica =
wome i
W 270154
E0.2236 Top 3 Companies Minmized Views
| Mot Bustr|  Totl Volume, % Breakdown 201 20 2022
China Rescurces Holdings Co Lid 2 B
Tsingtao Brewery Co Lid \.2 . 4
Anheyser-Busch InBey NV 13 it Small Vis
. Others 288 B word The larger main visualisation space allows
= China you to compare sections broadly, i.e. across
Market Size & multiple geographies, whereas the Small Vis
2017, million allows you to dive further into the details of

© Euromonitor International

[ ]

your selection.

For the Industry Overview Dashboards,
each main view, e.g. category view, features a
distinct Small Vis designed to best reflect the

data.
M EUROMONITOR
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PASSPORT TRAINING

Dashboards >> Scatter Plot
- compare two variables at the same time. With the scatter plot you can compare size,
in either absolute or per capita terms, to historical growth.

Industries Economies Consumers Companies Analytics

BEre?

Global Figure 2
2017, milllion kires
Market Size vs Forecast

million litres vs % growth 252,023.3
Gremt

ik Regional Comparison
20 207, mallion Eres
o s Paciic =
o Australasia |
bt ° E Eu
‘z‘ astarn Europe -
. Latin America [
a: Micdlo East and Arica [
ﬁ.ﬂl. | Market Size: 95201 Morth America |
- i

& | FOrecast Growth: 14 -
4 ' = . . . m Europs -
2,0y d .

- gy a . . [] -

Ll
_1.
-4
L] -
o 5000 10,000 15000 20,000 35000 30,000 35000 40000 45000 S0.000 55000

Market Size 22 & Per Capita 2! & Foracast Growth 2! &
2017, million Btres 85201 2017, litres 65.8 2017-2022 CAGR 14%

£ Euromonitor Intomational 2012
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PASSPORT TRAINING

Dashboards >> Bar Chart View
- allows you to directly compare individual geographies

Industries Economies Consumers Companies Analytics

Alcoholic Drinks Dashboard  Choose dashboard -

| BE~E?

Change
Alcoholic Drinks Global Figure

. 2017, litres
Per Capita
Taotal Wolume, litres, 2007 33.72
160 Regional Comparison
Scatter Fiot 2017, litres
0 Asia Pacific [
Rustralasia I
Bar Chart o Eastarn Eurcpa [
Latin Amer
100 ' A ) [ |
Middle East and Adrica I
Marth Amari
- 2 N
Wastarn Furape [ ]
&0
3935
40
i ““‘ |‘|||||I|
IIIIIIIIIIIIIIIllllllll---___
Change Expiore in Detail
Geography R I(azakhstan
Market Size 2 @ Per Capita 2! @ Forecast Growth 2! g
2017, million Ftres TOE.3 2017, litres 38.36 2017-2022 CAGR 19%
L » bl » - - » i - & Euromonitor Intarnational 309
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PASSPORT TRAINING

HELP page >> Help guide and videos, FAQ, Definitions, Update Schedule,
About Passport, Methodology

2~ Passport

ALL

ELP GUIDE AND VIDEOS | FAQ DEFINITIONS UPDATE SCHEDULE | ABOUT PASSPORT METHODOLOGY CALCULATION VARIABLES BROWSER SUPPORT CONTACT US

N

Help Guide and Videos

Industries Economies Consumers Companies

You're able to select your prefered language for each video from the player's Closed Captioning icon - @

CHOOSE A VIDEO OR GUIDE

Passport: Getting Started
Enhanced Search

Working with Statistics

Working with Statistics - Group /
Sum Function

The Search Page

The Resuiis List

Industry, Economic and Consumer
Landing Pages

Data Export Tool

Dashboards

Passport Connector

Passport User Guide

© Euromonitor International

PASSPORT: GETTING STARTED

b},’A Passport
b

Getting Started

Analytics

Consulting

“)

o =¥

=
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