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28 o THE WORLD AT
THEIR FINGERTIPS
Influencers are reshaping
the marketing landscape
and redefining the ways in
which brands connect with
customers

30  TOP 100 DIGITAL
STARS

Content creators are
everywhere. They have built
a loyal following with their
informative, engaging and
humorous videos

58 ¢ STYLE PRODIGY
Nancy Tyagi shot to fame at

Finfluencer Sharan Hegde has a
diversified business

the Cannes Film Festival this

year for walking the red carpet
in a self-stitched gown

62 ¢ FOOD FOR THOUGHT
Revant Himatsingka ditched
his corporate life in the US to
make India watch what it eats

66 ¢ ONE-WOMAN ARMY
Karishma Gangwal dons
many hats—actor, writer,
editor—while producing her
slice-of-life content revolving
around Indian families and
relationships

70 * TICKLING FUNNY

Doughing it: Deeba Rajpal combines baking skills and visual
aesthetics in the content she creates
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88 ¢ THE INFLUENCER
WHO DOESN'T EXIST

A growing tribe of virtual
influencers, generated using
Al and 3D technology, is
gaining ground in India, raking
in as much marketing spend as
human influencers

94 « KEEPING IT REAL
Content creators are
redefining influence by talking
about their struggles. Their
experiences evoke a sense of
comfort and community

BONES, TOUCHING LIVES
Viraj Ghelani has over 1.2
million Instagram followers
and a number of films lined
up, but it is making people
smile that makes him tick

74  FRESH OUT OF THE
OVEN .
Deeba Rajpal combines her
love for baking with a stunning
visual aesthetic that creates
picture perfect social media
posts

84 ¢ COUNTING ON
CURRENCY
Finfluencer-turned-
entrepreneur Sharan Hegde
has built a diversified business
that offers a range of products
and financial solutions

Abhishek Razdan, co-founder
and CEO, AVTR Meta Labs

Kavya Karnatac is candid about
her earnings and followers

98 e REALITY CHECK

As finfluencers cast a magic
spell with the lure of mouth-
watering returns in capital
markets, can Sebi’s regulations
snap investors out of their
fantasy world?

102 o INFLUENCING AND
BEYOND

Influencers are setting a new
agenda beyond communication
and making money

IN FOCUS

104 » A KNOCK ON THE
DOOR

Sweden-based global home
furnishing brand Ikea has a
growth plan for India that
leans on building awareness,
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an omnichannel presence, and
affordability
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MARKETS

Raging Bulls

The surge in primary markets in India appears unstoppable as the
IPO rush gains fresh momentum

COMPANIES ARE RAISING
funds through initial public
offerings (IPOs) in Indian
capital markets at a tearing hurry
despite inflationary pressures and
monetary tightening. The run to the
stock markets by companies for
money is no surprise, however, as
funds from private equity and
venture capitalists are getting
squeezed out.

Adding to the overall exuberance
for IPOs in India is the super
performance of equities with both
the benchmark indices, Sensex
and Nifty, surging around 18 to 20
percent, while BSE mid and small
cap jumped around 34 percent from
January. Primary markets activities
in India accelerated in the last two
months with some of the biggest
issues going public, contrasting with
the global scenario where there was a
mild slowdown.

In the last two months [August
and September], 22 companies
collectively raised ¥28,135 crore via
IPOs, shows a Forbes India analysis
based onvdata provided by Prime

SHUTTERSTOCK
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