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AYUSHMANN
KHURRANA

and Bvigari collaboration
showcases how luxury is growing
with greater meaning & purpose

Driven by technology, luxury in India is
evolving with a conscience, embracing sustainability,
mindfulness £ a sense of purpose
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sa LUXURY WITH
A CONSCIENCE

Toduy s luxury consumerisnot justaware but
also sensible, wants to align with brands thuture
- responsible, and is willing to pay top price for
-personalisation and excellent customer service
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76 FESTIVE SHEEN

The festive season typically
boosts sales across industries,
contributing 30-40 per cent of

annualrevenue and driving
economic momentum during
.October to December
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64 LIvINGITUP

How sales of luxury homes have
surgednearly 40 per centin
2024, driven by affluent buyers
seeking homes to match their
status and lifestyle

94 STEP INTOLUXURY
Aperspective on Christian
" Louboutin’s footwear collection,
The Diwali Edit, which show-
. tases the exuberance, joy, and
' celebratory spiritthat Christian
oo qssocicites with Diwali whichis
expressed through vivid colours

and strong croﬁsmqpshlp o, WS :
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With declining passenger
vehicle sales, automakers pin

hopes on Navratri-Diwali to spur

aturnaroundinFY25

84 READY TO SPLURGE

Asa47percentsurgein ‘
o soending is'expected this festive
season, driven by millennials,
digital-firststrategies and
glftmg trends, brands gearupto

cupitplise ontheopportunity =

88 SPOTLIGHT

Veteran couturier Neeta Lulla
roots her successin stickingto -
her philosophies, which have
helped herslice auniqueidentity

90 M0oOD OF MARKET
Alook atthe mood of the market
this Diwalingainst the backdrop
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ofravaging rains, cyclones,
spiritdampening news of wars
and unrests
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Actor, producer and writer
Harman Baweja oncinema,
success and much more

100 BWEVENT
Snapshots fromthe the 6th
edition of the BW Applause
Experiential Marketing Summit
€ Awards thatcelebrated
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creativity and excellencein
theevent industry while
discussingits future

108 ASTEPAHEAD
AppleiPhone 16 and Apple
iPhone 16 Pro Max are more
thanjustminor upgrades over
earlier versions. They
demonstrate asignificant
step forwardinmobile *
technology
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Last Word

Fashiondesigners
David Abraham and
Rakesh Thakore on

consumer awareness,
mindful consumption,
andhow thetwoare
key to adoption of
mindful practicesin
business
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